
Ask People What 
They Want to Eat

of US corporate executives say customers 
want an ef�cient, fast, cost-effective and 
personalized level of experience. (Lithium)

It’s important to continuously ask and examine 
what your customers value in your brand and 

incorporate the good stuff into your own approach. 

84% of marketing executives plan on 
developing a process to map content assets 
speci�cally to the buyer journey stages. (aberdeen)

Marketers see an average increase of 
20% in sales when using personalized 
web experiences. (Monetate)

of marketers say their biggest challenge 
in 2015 has been improving customer 
acquisition and retention. (TeraData)

According to the Adobe Digital Index Report, 40% of 
revenue in the US comes from returning or repeat 
customers, who represent only 8% of all visitors. 

46% of us consumers said they are 
more likely to switch providers than 
they were 10 years ago. (accenture)

65% of all consumers say they feel good about 
themselves and a company they are doing 

business with when they resolve a problem 
without talking to customer service. (Aspect Software)

Tackling social media negativity with empathy

Turning returns into opportunities

Gather data and let it drive your marketing

Kill It With Kindness

Let Them Know You Will
Work to Get It Right

Director’s Tweet about how much better the original “Fantastic 4” could 
have been, is estimated to have lost $5-$10 million in revenue. (nydailynews) 

According to Touch Agency research, “over 1 million 
people view tweets about customer service every week. 

OF THOSE TWEETS ARE NEGATIVE 
OR CRITICAL IN NATURE.

Average percentage of unfavorable customer opinions 
on social media by industry. (CapGemini)

of marketers admit their biggest barrier to effective email 
marketing is the quality of their email database. (Adestra)

How does one brand make everyone at the same table 
happy when tastes and preferences are so individual?
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Learn how QuickPivot can help you market at customer speed.

 www.quickpivot.com

@QuickPivot linkedin.com/company/quickpivot facebook.com/QuickPivot
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